Introduction
Context to the Study
We live in an era that is so deeply influenced by new digital technologies that organizations have been able to employ social media to establish and cultivate ongoing mutually beneficial relationships with their publics (Essay Staff, 2015). Social media not only has a significant role in connecting people and developing relationships but also has a role in providing opportunity to establish great public relationships by gathering input, answering questions and listening to feedback (Coyle, n.d.). Government organizations and political leaders also employ social media to build and maintain strong relationships with their publics. 
Social media has become one of the most deliberate game changers within political leadership communication. With Facebook having a presence of more than 1.2 Billion active users around the globe (in a month) while the Twitter and Instagram having over 1 Billion and 300 Million users respectively, these social media platforms are the source of providing significant insight that allows the world leaders to have a better understanding of what goes on around them and allows them to effectively carry out their Public Relations task in a strategic way, being heard and followed by billions of people. World leaders such as Donald Trump, the President of the United States of America, Narendra Modi, India’s Prime Minister, Sheikh Mohammad Bin Rashid (Vice President of UAE), Sheikh Mohammad Bin Zayed (Crown Prince of Abu Dhabi) and numerous others have significant following on their respective Twitter handles and use these platforms to constantly engage with their audiences. 
Relationship management theory in public relations (Hon & Grunig, 1999) offers a set of strategies that organizations can employ in order to build and maintain mutually beneficial relationships with their publics. Extending this theory to the relationships between political leaders and their publics, this study examines the relationship building strategies employed by political leaders in the UAE to build and maintain relationships with their publics. Specifically, this study will examine how political leaders employ the strategies of access, positivity, openness, assurances, networking and sharing of tasks.
Problem Statement & Purpose of Study
The UAE has been emerging as one of the most successful countries around the globe and constant developments are being carried out in the country (Staff, 2018). The country’s leaders are focused and emphasize on the factors that lead to better public relationships. Social media have significantly influenced ways in which organizations build up their public relations (Evans, Twomey & Talan, 2011; Kent & Taylor, 1998). Since the leaders of the United Arab Emirates take great responsibility in engaging with the local audience and knowing their perspective while also letting out relevant information, this area of study and the analysis of the problem statement will yield significant result as to what strategies do the UAE leaders opt for the betterment of the Public Relationship and how successful are they as a whole.
Accordingly, this study will examine the relationship building strategies employed by UAE leaders over Twitter to build relationships with their publics.


Limitations
	As any study this research paper will have limitation in area like being able to measure the actual reflect of the tweet on public because of the time of the actual tweets and not being able to measure the reflection on big sample of people, which will limit the validity of the research to consider it as a solid base ground to implement on large scale of different platform where it will be restricted to tweeter, but it’s a start to identify some key factor of how government around a world are using social media platform(Tweeter) especially UAE  to communicate with public and build an solid base ground of its diplomacy, other limitation can be consider as technical limitation where we don’t have access for the actual accounts which are under study which will limit our knowledge about the audience and the interaction of them with specific account under the study.
This study is significant for multiple reasons. Theoretically, it will add to literature on relationship building strategies and outcomes in political communication in the UAE. This will be a major milestone also in providing literature about the various social media strategies applied by UAE leaders in ensuring harmonious and understanding relationship between them and the people of UAE which is necessary for the development of the country. Practically, this study will provide the much needed information to both the leaders and the public of UAE on the various strategies utilized by the leaders over Twitter and this will go a long way in increasing the interaction between the UAE leaders and the public on Twitter. This is because the public will be fully aware of the best channels and strategies used and that way, they can be more objective in their interaction with their leaders over twitter. Consequently, the UAE leaders will derive benefits from this research because those who are not effective users of twitter strategies as ways of ensuring perfect relation with their publics will now find better examples and strategies to use over the Twitter platform.
Socially, this study will have positive influence on the public because the index of happiness for the UAE public will increase. This is because of the fcat that good relation between the leaders and the publics resulting from the increased interaction on twitter as a result of this study will help to solve various issues that the UAE people face and will provide a perfect channel through which information can be disseminated from the leaders to the public and this will enhance the delivery of services by the leaders and consequently reduce discontentment among the public towards the leaders. That way, the lives of the people will socially improve. In addition, the increased social interaction of the leaders and the public on twitter will help the nation to develop cohesiveness.
Definition
[bookmark: _GoBack]Social Media: A medium that allows people to communicate with each other and take part in social networking.
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